Research Staff at NCAER
NCAER, the National Council of Applied Economic Research, is India's oldest and largest independent, economic research
institute. Established in 1956 and governed by an independent Governing Body, NCAER’s goal is high-quality applied economic
research that is relevant and has impact. NCAER undertakes commissioned research for governments, industry and, increasingly,
its own independent, grant-funded research. NCAER is among a few think-tanks globally that has strong data collection capacities
focusing on surveys at the national and local level. NCAER recently started a long-term partnership with the global leader in survey
research, the University of Michigan’s Survey Research Center.
We seek energized, curious, self-starting professionals excited by the intellectual, political, and implementation challenges of
effective public policy-making.
NCAER research staff have unparalleled opportunities to work on critical economic and social policy problems in Indian and South
Asia using public and NCAER’s unique data sets; to inform and influence policymaking at the highest levels of government; publish
in professional referred journals; and have top-level access to professional conferences and the media.
Senior Fellows provide intellectual leadership and mentoring, manage commissioned research projects and independent
research programs and generally have at least six to eight years of post-PhD work experience, a strong record in research,
publications, teaching, or project management. Fellows are usually mid-career researchers with proven skills in applied economic
research, usually with a PhD, at least five years of post-PhD research experience, and the clear potential to become thematic leaders
and Senior Fellows. Associate Fellows have usually completed or are close to completing PhDs with specialization in one or more
areas mentioned above. Exceptional MAs may be considered. Research Analysts must have completed an MA in economics or
suitable degree in statistics with a very high score in their overall results and must possess strong analytical and quantitative skills
and ability to handle large and complex data bases.
We offer a range of opportunities at all levels in the following JEL classifications:
CMathematical and Qualitative Methods
C1Econometric and Statistical Methods and Methodology: General
C3Multiple or simultaneous Equation Models, Multiple Variables
C5Econometric Modeling
C8Data Collection and Data Estimation Methodology, Computer Programs
DMicroeconomics
EMacroeconomics and Monetary Economics
FInternational Economics
HPublic Economics
11.
Health
12Education and Research Institutions
13Welfare and Poverty
JLabor and Demographic Economics
LIndustrial Organization
OEconomic Development, Technological Change, and Growth
QAgricultural and Natural Resource Economics; Environmental and Ecological Economics
RUrban, Rural and Regional Economics
All applicants must possess strong empirical skills and the ability to communicate effectively in writing and orally with technical
and non-technical audiences. PhDs and Masters in Demography, Statistics, Survey Research, Sociology and other related social
sciences with strong quantitative experience or demonstrated potential are welcome to apply. Candidates with world-class MPA or
MBAs and a strong interest in public policy may apply if they meet other relevant criteria.
Appointments are on renewable, 3-year contracts. Shorter-term arrangements as consultants will also be considered.
Applicants should send a detailed CV, with a covering letter highlighting their areas of primary interest and past work, three
references, copies/links to published/working papers, and the position they are applying for. Applications will be reviewed as they
are received until our current requirements are filled after which promising applications will be kept on file.
Please send applications by post or by email, to:
Senior Research Counsellor
National Council of Applied Economic Research
11, Indraprastha Estate, New Delhi – 110 002
Email: hr@ncaer.org
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